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Casting The Future 
òMIRACLES THROUGH SERVICEó 

FROM  T HE  D ESK O F D ISTRICT  GOVERNOR  HAROLD YOST  

This is the day after one of the greatest days of my year as District Governor. You, the Lions of District 2S1, showed up in 
force to help cleanup Sabine Pass. Over eighty Lions signed in from over twenty clubs to make the day one of the most re-
warding and heart warming events that any Lion can experience. Every Lion did what their health would allow them to do. 
The sight-impaired that helped pass out the links at lunch, the person that manned the registration log and passed out trash 
bags and the lady that refused to hand over her limb lobber when a younger Lion wanted to relieve her. 

 

I wish to thank all the Lions that responded, Lion Pam and Kitty of the Dick Dowling Club for their assistance in planning the 
event, Lion Charles and Robert for preparing the meals and those clubs and companies that donated equipment and funds. 

 

Thanks also must go to the City of Port Arthur for their response with the waste removal crews (it was great to see them 
picking up all the trash that had been collected that day). We must also thank the four Lions that were working in Beaumont 
and responded to the TV spot for help. Two of the Lions were from California, while the other two were from Dallas. 
Thanks also go to Beaumont probate department that collected food items and then transported their clients to the cleanup 
site to obtain work credits. And the Lutheran Church that brought a bus load of youths to take part in the event. 

 

As Governor, I continually face the question of where and when are we going to form new clubs. One of the first questions 
often asked when weõre recruiting a new member is òWhat do Lions doó. What is your answer to that question? 

 

Casting the Future 

DG Harold 
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LCIF IS THERE FOR YOUñBE THERE FOR LCIF 
by Al Brandel, President,  

The International Association of Lions Clubs 

We just concluded Lionsõ most successful fundraising effort as Campaign SightFirst II exceeded the $200 million 
mark. The funds will enable Lions and SightFirst to save the sight of millions of people. There is much to cele-
brate. But we also need to be careful. We canõt òrest on our laurelsó and assume LCIF is set for a while.  

To the great credit of Lions, LCIF does much more than preserve vision. It helps Lions help people in multiple 
ways around the world. We provide disaster relief. We assist the disabled. We give youths the skills they need to 
succeed. For LCIF to keep succeeding, Lions need to continue to generously support the foundation. Yes, these 
are challenging times economically. But thatõs all the more reason to dig deep and help the most needy. 

Please remember that LCIF reaches down into local communities to improve lives and provide opportunity. One 
day that backyard it aids may be your backyard. It wasnõt long ago that LCIF responded to raging wildfires in Cali-
fornia, devastating hurricanes along the Gulf Coast and disastrous floods in Bihar, India. The foundationõs youth, 
vision and hearing grants regularly impact tens of thousands of people in small towns as well as larger cities. Where 
there is need, there you will find LCIF.  

The foundation efficiently and effectively serves humanity. You will be pleased to know that LCIF will expand the 
range and scope of its humanitarian efforts. The great success of SightFirst II inspired us to re-envision the founda-
tion. We will take it to new heights and help even more Lions help even more people. More concrete details will 
be forthcoming. But the good news is that LCIF will become an even greater force for Lionsõ service.  

So please enjoy reading about how your worldwide foundation lifts people up from suffering and neglect and al-
lows them to chart their own future. LCIF will be there for you. You can count on it. Will you be there for LCIF? 

 

 

Dear Club Officer,  

Usually when we say òWe Serveó we mean we meet the needs of our communities and the world. 

But have you ever considered that one of the greatest needs that exists in our communities is the need to serve? Itõs 
true. Especially in hard times generous, open-hearted people turn their empathy and good intentions into action 
and results. 

I think it comes down to this: people need to be relevant. People need to make a difference in the world. As with 
many needs in our communities a Lions Club is the perfect vehicle to meet this universal need among our 
neighbors and friends.  

But your club can only meet this need if it is itself relevant to the community and to your membership. Does your 
club seek out the most pressing needs in your community? Does it craft innovative ways to make the world a bet-
ter place? Are your members willing to try something new? Do they have the heart and dedication to take on big 
projects? Does your club meet your memberõs needs to be involved in their community? 

In my travels as international president I have seen some astounding examples of Lions creating innovative answers 
to the biggest, most urgent needs of their communities and the world. In fact, I would call them miracles, but they 
are miracles brought about by everyday people. 

The miracle in Germany is that hundreds of children from around the world, many injured terribly by war and 
violence in their homelands, have a place to go and heal. They live at the Peace Village in Oberhausen while re-
ceiving medical treatment they could not possibly receive at home. Many, for the first time, are spending months 
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in a peaceful, safe environment. 

The Peace Village serves many and addresses a global need, but many miracles take place one at a time. In Africa , 
I met a 26 year old woman whose sight had been restored by a corneal transplant. She cried tears of joy because 
she could see her children clearly for the first time. Lions performed this miracle. 

And in North America , Lions ð Lions just like you ð partnered with local doctors and dentists to work a miracle. 
They provided medical and dental services for more than 1,500 people who could not afford it. The event may 
well have saved the lives of some in dire need of care, but it also helped create a happy future. After receiving at-
tention from a dentist, one young woman looked in the mirror and exclaimed, òNow I can smile at my wedding!ó 

As you seek to meet your membership goals this year you should, of course, work with your district leaders and 
the membership development experts for your area. But keep in mind that the most powerful recruiting and re-
tention tool your club can have is a strong program of effective and relevant service projects. Relevance leads to 
recognition. Recognition leads to respect.  

When your club is recognized and respected as a meaningful and satisfying way for individuals to channel their en-
ergies into community service, your invitations to new members will fall on fertile ground.  

As Lions of the 21st century I believe we must strive to be relevant in all ways, including operations and communi-
cations. As part of our effort to leverage the power of technology and new media, Lions Club International has 
established a presence on Facebook, the social networking Web site that serves more than 150 million people 

worldwide. Please become a òfanó of the Lions Club page by visiting (www.facebook.com/pages/Lions-

Clubs-International/27922222491  ). You will be able to view videos and photos, keep up with international 
events and read messages from other Lions around the world. 

(To be sure that you are at the official Lions Club International Facebook page, please copy the Web address from 
this newsletter and paste it into your browser, then bookmark the page.) 

LCI also is greatly improving its Web site to make it easier to use and more informative. You will be able to find 
what you need much faster. It will be easier to find a resource, file a report or get the latest news.  

In closing, in these difficult times, I urge you ð meet the need to serve. Give your neighbors what they need. They 
deserve it. Your community and the world requires it. And your club will benefit greatly from it. 

Sincerely, 

President Al 

The International Association of Lions Clubs 
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MEMBERSHIP CHAIRMEN 

 

THERE IS STILL TIME LEFT 

ITõS NOT  TOO LATE 

TO BRING IN A FEW GOOD MEMBERS 

 

HELP ð HEREõS A CHALLENGE 

 

Letõs pull together and try hard to get 2 new members plus 1 new member for each one that you dropped this year. 
Letõs try to do that before the District Convention on April 18th. 

 

The District needs help to add new members to offset all the drops this year. Itõs spring and the weather is beautiful. 
Ask a friend or relative to join you to attend your next meeting. Make this a priority so our District will increase in member-
ship this year. 

 

Being a Lion is very exciting and everyone knows what we do in our communities. They feel honored when you say 
to them that they could be a good Lion in our club and we need their help with the fundraisers in our community. 

 

Remember that the Governor will be giving a pin for each new member that you have. Presidents, make sure you 
have exciting meetings and have a person to call each member to remind them of the meeting time and place. Have the mem-
bers bring someone and maybe have a door prize or two to give out. Have fun and be excited about having guest and offer 
them an opportunity to become a new member. All you have to do is ASK THEM to join you. 

 

So let us begin and ask everyone around us. You never know who is waiting to be asked to join you in your club. 

 

Letõs try to get all the new members in our club by June 30, 2009. 

 

LIONS WE CAN REACH THIS CHALLENGE IF WE TRY VERY HARD. 

 

    Yours in Lionism 

 

                                                         Lion Rita Renkema 

                                                      Membership Co-Chair 
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Sabine Pass Work Day 

 

To all Lions of 2S1 Saturday the 28th was one of the finest days in Lionism that this District has performed in my 
30 years of service to others. If you were in Sabine Pass this past Saturday God Bless You if you were not there to 
Serve I hope you had a good excuse. l believe in my heart that service in your clubõs community is the greatest way 
to let others know what we do and to encourage others to join our organization. No number of new clubs or 
members can do as much as the public seeing Lions helping others as we did Saturday. Our DG Harold may not 
charter 5 clubs this year but in my book he has done this District one of the greatest Services in promoting Lions as 
any Governor that l have served under. This year is not over and there is time to grow in members and clubs. lf 
you think your community can support a service club such as a Lions let DG Harold know. Look around your 
community - Most of them could use a community project such as Sabine Pass. DO SOMETHING and let the pub-
lic see your LIONS CLUB helping your town. They may want to join. l have one more thing to say. Making money 
and buying glasses is not the only thing we as Lions can do. We helped ourselves Saturday more than we helped 
Sabine Pass - lf you were there a sense of deep Pride as Lions helping others showed in the faces of us all.  

WE SERVE Thank you for being there Saturday. 
 
Charles Tarver 
District Governor 2-S1 Lions all the way 
2009-2010 

 


